Parenting

At Parenting we've invested
greatly in exploring and
understanding the mom
market. Our primary source
of insight is the Parenting
MomConnection panel, our
online consumer panel of
5,000 representative moms
(not just subscribers) who
consult with us on an
ongoing basis.

Mom

Actionable insights on the mom market. Compliments of Parenting magazine.

This Month:
“Reality in advertising—does it work?"”

Are advertisers fooling themselves?

A recent Dove ad asks, “What if every woman
learned to love every inch of her skin?” Sounds
like marketers like Dove might be out of business.
But consumer response to the “real women”
trend pioneered by Dove and Nike has been
largely positive. Does showing actual women
with all their lumps and bumps make an impact
on mom?

Mom is keen on the real deal.

When it comes to advertising, mom doesn’t just
like reality. She craves it. She has no interest

in seeing perfection. In fact, our research shows
that mom believes strongly that advertising and
media set an unattainable standard. Only 5%
said that they could relate to the women they
saw in the media. So how does mom think you
should represent her life? Here’s what she said:
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What does this mean for you?

Don’t go too far (like hiding a camera) or push
the emotional buttons too obviously. But mom
can handle the truth. She wants the reassurance
that you “get her” and that she’s not alone.
And don't forget to find the funny bone: Mom
loves humor.

Tell us what you want to know

Have an issue that needs exploring? A question
you'd like answered? Send us your requests for
future “Mom Matters” issues and we'll take it
from there.

To submit questions or for more information on this

or any other aspect of the mom market, please contact your
Parenting sales rep, Associate Publisher Julie Arkin, or Research
Director Cheryl Wilbur at 212.522.8989.
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