
Brand Success 
Parenting was recognized as one of the industry’s top 
performers by being named to Advertising Age’s 2010 
A-List, an honor bestowed upon the “best, brightest 
and boldest” of magazines. 
 

The brand momentum continued with 
Parenting’s nomination for Adweek’s annual 
Hot List in the women’s magazine category in 
2011. 
 

Marketing Success 
 
 
 
 
 
• Winner, Integrated Marketing Awards, 2010 JCPenney Ultimate 

Kid’s Closet, Total Integrated Program Category, The Parenting 
Group: 2010. 

• Finalist, Integrated Marketing Awards, Mom Congress on 
Education and Learning, Event, The Parenting Group: 2011. 
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Digital Success 
 

 
 

 
•  
•  

 
• Rachel Fishman Feddersen, min’s Digital Hall 

of Fame, The Parenting Group: 2011. 
 
• Alison Dempsey, Audience Development All-

Star, Social Media, The Parenting Group: 2011. 
 
• Rachel Fishman Feddersen, Content Strategist 

of the Year, min’s Best of the Web Award, The 
Parenting Group: 2010. 

 
• Finalist, General Excellence Online, 

Parenting.com, National Magazine Awards: 
American Society of Magazine Editors (ASME), 
2009.  

 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 

 

Editorial Success 
 
 
 
 
 

   
• Winner, min’s Most Engaged Media Brand, 

Parenting magazine: 2010. 
 
• Winner, Consumer, Best Series of Articles, “Fit 

Generation,” FOLIO: Eddie Awards, Parenting 
magazine: 2010. 

 
• Winner, Consumer, Parenting/Family/Youth 

Single Article, “Walking to a Different Beat,” 
FOLIO: Eddie Awards, Parenting School Years 
December/January 2010. 

 
• Winner, Best Redesign, Editorial & Design 

Award, Parenting Early Years and Parenting 
School Years: 2009. 

 
 
 
 

 
 
 
 
 



 

CCOONNSSUUMMEERR  MMEEDDIIAA  BBUUZZZZ 
  
Relevant to the Modern Family 

 
 
 

 
Maintaining its relevance in modern pop culture, 
Parenting has been featured in critically acclaimed 
series such as The Office and Weeds. 
 
 
 

Mom Congress 
Empowers Moms 

Across the Country 
to Improve their 

Schools 
 
 

 
Publicity from the 
initiative has 
resulted in over 100 
million impressions 
to date with 
highlights ranging 
from local press 
coverage to guest 

blogs on the White House website. 
 
 
Parenting’s Mom 
Congress initiative 
returned for the second 
straight year to NBC 
News’ annual Education 
Nation summit in New York, which brings 
together education leaders from across the 
country.  
 
 
 
 
 
 
 

 
 
The Authority on Celebrity Moms 

 

Viewers got a preview 
of Parenting’s celebrity 
covers featuring Tori 
Spelling and Bethenny 
Frankel when Access 
Hollywood profiled the 
famous cover moms. 

Combined with additional coverage on 
People.com and The Ellen Degeneres Show, 
national media coverage for the covers exceeded 
18 million impressions. 

 
 

Category leading 
presence on the 
TODAY Show 
 

Parenting has maintained a steady presence on 
NBC’s top-rated morning show, with editors 
appearing in segments ranging from showcasing 
fun birthday ideas to presenting results from the 
joint Parenting.com and Today.com “Mom 

Confessions” 
survey. 

“Parenting? This is Cece’s 
favorite magazine!” – Pam 
Halpert 

 



TTRRAADDEE  MMEEDDIIAA  BBUUZZZZ 

 

 
 “By tailoring [celebrity 
covers] for our brand 
and putting it on our 
pages, we're telling 

readers that we understand who they are. We 
know what they watch and who they follow on 
Twitter feeds."  
 
- Ana Connery, director, print content, strategy, 
and design, to Adweek, “'Parenting' Going the 
Celebrity Route: Title going for hip parents”, 
9/19/11. 
 
 
 
 
 
 

 

Parenting.com’s strategic partnership with 
TODAY.com offers both parties a unique 
opportunity for cross promotion on both sites, as 
reported by MediaPost, Folio:, and minOnline. 

 
 

 
 
Parenting affirms its place as the top 
destination for today’s family with a new 
tagline, “modern families + fresh ideas,” 
and coverage for the positioning in 
Adweek and min. 
 
 
 

 

 
Parenting explored modern families’ digital habits 
with its second annual partnership with BlogHer. 
Results from the co-branded study were unveiled 
at BlogHer’s annual conference in San Diego, and 
picked up by hundreds of news outlets including 
MediaPost, Adweek, and Advertising Age. 

 
Ad Age’s “Stat 
of the Day” 
highlights the 
survey’s finding 
that 25% of 
toddlers have 
used a cell 
phone. 
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