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Note: All editorial is subject to change.

FEBRUARY | The Genius Issue
Cool products and brilliant ideas for today’s modern family

MARCH | The Style Issue 
What’s cool and covetable, featuring the best products and freshest ideas

APRIL | The Natural Issue
Celebrating what’s gentle and good for your entire family

MAY | The Culture Issue
How to raise smart, well-rounded kids in a global community

JUNE | The Dad Issue
In honor of Father’s Day, we put the spotlight on pop

JULY | The Vacation Issue
Great tips, gear, and destinations for the traveling family

AUGUST | The Health & Fitness Issue
Raising the Fit Generation

SEPTEMBER | The School Rocks! Issue
Getting set for your kid’s smartest school year yet 

OCTOBER | The Halloween Issue
Tricks and treats for the real start of the holiday season

NOVEMBER | The Foodie Issue
For growing kids who appreciate the good stuff—and the pickiest ones too!

DECEMBER/JANUARY | The Traditions Issue
Celebrations and traditions with a modern twist



ANA CONNERY 
 

 
 

Editorial Director, Print Content, Strategy & Design, The Parenting Group 
 

As The Parenting Group’s editorial director, print content, strategy and design, Ana 
Connery oversees the development of all print content across the Group’s portfolio 
of mom-focused brands, including Parenting, Babytalk and Conceive.   
 
Most recently editor-in-chief of Babytalk magazine, Connery elevated the brand’s 
status as an essential resource for new moms in the year and a half she was at its 
helm. Her leadership and creativity led to heightened visibility and consistent 
advertising gains for the 2-million circulation publication throughout 2010, and prior 
to her time at Babytalk, Connery served four and a half years as editor-in-chief of 
the award-winning Bonnier Corp. publication Florida Travel & Life.  
 
Before joining Bonnier Corp., Connery was a senior editor at Time Inc.’s Cooking 
Light, where she oversaw all of the magazine’s health, nutrition and lifestyle content; 
a senior lifestyle editor at Latina magazine; and a senior editor at Fitness magazine, 
where she spent several years reporting on women’s health issues. She has also 
contributed to a number of national women’s magazines, including Fit Pregnancy, 
Shape, Glamour, Redbook and Woman’s Day. 
 
A graduate of Florida State University, Connery received her 
master’s degree in magazine journalism from the University of 
Missouri-Columbia. She lives in Orlando, Florida with her six-
year-old son Javier.   
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2012 Ad Closes

Issue	national	ad   mats 	   	
month	 AD close	due		 

february	 11/15/11	 11/22/11		

march	 12/19/11	 12/27/11		

april	 01/17/12	 01/24/12		

may	 02/15/12	 02/21/12	

june	 03/20/12	 03/27/12		

july	 04/17/12	 04/24/12	

august	 05/15/12	 05/22/12	

september	 06/19/12	 06/26/12	

october	 07/17/12	 07/24/12		

november	 08/14/12	 08/21/12	

december/january	 09/18/12	 09/25/12	

Parenting School Years is published 11 times a year.

Printing material and insertion orders are due to Parenting School Years Production on the  
appropiate closing date. 

Extensions for receipt of materials may be requested by contacting Ayesha Mahmood,  
Production Department (212) 779-5370. 

For rate information please call 212-779-5302
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2012 Insert Specs

Magazine trim size:	 7 7/8"x 10 1/2" (live area for a full page insert is 7 3/8" x 10")

Bindery method:	 Perfect Bound; jogs to the foot.
				  

Full page inserts:	 8 1/8" x 10 3/4”"

Bind-in inserts & BRC’s
Minimum requirement:	 5" (face to spine) x 4" (head to foot) 
Maximum requirement:	 8" (face to spine) x 10 3/4" (head to foot)  
 	 *Bind-in cards must be on a minimum paperweight of 7 pt. card stock.*

We-Prints:  	 If The Parenting Group ise printing the Insert or BRC, it is  
	 absolutely essential that ad production be notified as soon as  
	 possible. Materials must arrive by the We-Print due date. 

Recommended Perf:	 A minimum of 1/2" from binding gutter.

Trim allowance:	 1/8" on foot, head, & face 
	 Live matter should be kept 3/8" from final trim	

Bluelines:	 Preprinted inserts must be approved by the ad production  
	 department before printing. Please send (2) bluelines of the  
	 planned insert to the following address. Please allow a 3-day 	
	 turn around.
 
	 BONNIER CORPORATION			               

	 ATTN:  KRISTIN PROHASKA			 
	 460 NORTH ORLANDO AVENUE, SUITE 200		

	 WINTER PARK, FL 32789	 		
	

Quantity:	 Please call to confirm quantity.
	
Shipping Instructions: 	 Should be skid packed (for unusual inserts please call for  
	 packing info).  Label all skids with insert name, Publication name  
	 (Parenting), issue date and Quad Graphic’s Issue tracking  
	 number. PLEASE CALL Kristin Prohaska (407) 571-4942 
	 TO RECEIVE TRACKING NUMBER.
	
Postal regulations:	 To mail at Post Card Rate, cards must be a minimum of 5"  
	 (face to spine) x 3 1/2"(head to foot) and a maximum of 6"  
	 (face to spine) x 4 1/4" (head to foot).   
	 The bar code must be kept 1/4" from final trim.

Note: 	 Please do not print insert / BRC until approval has been  
	 received from The Parenting Group. Once insert / BRC has  
	 been printed, please forward sample copies to the  
	 attention of Kristin Prohaska.

Contact: Kristin Prohaska 
Production Manager

(407) 571-4942
E-mail:kristin.prohaska@bonniercorp.com
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2012 INSERT DEADLINES

		  WE-PRINT MATERIALS	 SUPPLIED INSERTS
ISSUE	 AD CLOSE	 DUE AT NY	 DUE AT QUAD

February	 11/16/11	 11/08/11	 12/12/11		         

March	 12/19/11	 12/12/11	 01/16/12		         

April	 01/17/12	 01/10/12	 02/13/12		         

May	 02/14/12	 02/07/12	 03/12/12	  	        

June	 03/20/12	 03/13/12	 04/16/12	 	        

July	 04/17/12	 04/10/12	 05/14/12		         

August	 05/15/12	 05/08/12	 06/11/12	        	        

September	 06/19/12	 06/12/12	 07/16/12		         

October	 07/17/12	 07/10/12	 08/13/12	  	        

November	 08/14/12	 08/07/12	 09/10/12	  	        

Dec/Jan	 09/18/12	 09/11/12	 10/15/12		          

PRIOR TO SHIPPING PRINTED MATERIALS, PLEASE CONTACT KRISTIN PROHASKA AT 
(407) 571-4942 TO RECEIVE THE QUAD ISSUE TRACKING NUMBER.

SHIP ALL MATERIALS TO THE FOLLOWING ADDRESS:

QUAD Graphics
ATTN:  Rob Wesell
N61 W23044 Harry's Way
Sussex WI  53089

Please call for appointment prior to delivery (414) 566-2100.



















 
 
 

About Bonnier 
 
Bonnier Corporation is the leading developer of passionate enthusiast audiences in the U.S., 
reaching one out of every three American adults with our content.  Our audiences 
represent “precision mass” –- and can be segmented by almost any demographic that 
advertisers want to reach.  We deliver these audiences efficiently, but more importantly, 
effectively.  Effective delivery means our consumers trust our content brands—our readers 
come to us for advice on how to do it, what to buy, and where to go. 
 
Our brands are instantly recognized by consumers as the “expert” in the areas in which 
they provide information, regardless of form factor. We provide information to consumers 
in the format and context that they want most; and deliver whatever, whenever and 
wherever they need it.   
 
Our content provides a level of expertise that creates a connection with our readers based 
on trust and loyalty.  And we connect because we are not just observers, we’re passionate 
participants too, driven by the same enthusiasm that fascinates and fuels our readers.  
 
Our Corporate website: bonniercorp.com (for media kits and other details). 
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